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Search Engines

 Well-known search engines:
— Google
— Yahoo
— Bing
— Yandex
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Market Shares (Turkey)

SEARCH ENGINES

Google
Yandex
MSHM
Askleeves

Yahoo
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Google
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ERP (Search Engine Result Page)

hadise

Web Gorseller Videolar Haberler Uygulamalar Daha fazla =
Yaklasik 3.080.000 sonug bulundu (0,31 saniye)

Haberlerde

Hadise: Cocuk istiyorum

Ensonhaber - 3 giin 6nce
30'a bash Unlu sarkici Hadise, All dergisine verdigi roportajda “6nce

gocuk istiyon cocuk® dedi. Hadise, 30 yas icin

Kalcali Hadise | Cem Ceminay | GAZETE VATAN
Vatan - 1 giin 6nce

HADISE BASKENTLI MODA TUTKUNLARIYLA BULUSTU
Milliyet - 1 saat dnce

hadise hakkindaki diger haberler

Hadise - Yaz Guni - YouTube
https://www_youtube.com/watch?v=EPyS2xrUDg8
28 May 2015 - netd mazik tarafindan yiklendi
Hadise'nin Pasaj Mizik etiketiyle ¢ikarttigr Tavsiye albiminin
Mk "Yaz Gund" isimli calismasi video klibiyle NetD .

Hadise Video Klipleri ve Sarkilari | I1zlesene.com
www.izlesene.com » Mizik » Turkce Pop v

Hadise sarkilanni ve kliplerini yiksek gérinti ve ses kalitesiyle
izlesene.com'da dinle

Arama araclan

Digecresimler.

Hadise Acikgoz, Belcikali-Turk sarkici ve séz yazan. Mol, Belgika'da
Sivasli bir ailenin kizi olarak dogup biytdi. 2003 yilinda Idool 2003
yansmasina katildi, birinci clamamasina ragmen albim teklifi almasinin
Gzerine albiim hazirliklanna basladi. ... Vikipedi

Dogum: 22 Ekim 1985 (30 yasinda), Mol, Belgika

Boy: 1.69m

TV sovlarn: O Ses Turkiye

Sarkilar

Yaz Gind 2014 Tavsiye

:
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SERP

* The page that search engines show as a result of a

qguery is called «Search Engine Result Page»
(SERP)

A queryis a word or string of words that a user
types into the search box on a search engine.
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Google Images

Go gle london (o R QU n Ayca i

Web Gorseller Harnitalar Videolar Haberler Daha fazla ~ Arama araclan Giivenli Arama v
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Google

Google Video

mizik == !,

Web Videolar Gorseller Haberler Haritalar Daha fazla = Arama araglan

Yaklasik 586.000.000 sonug bulundu (0,20 saniye)

Mu2|k Dlnle | Izlesene.com
www.izlesene com/muzik -

* Yiksek ses kalitesi ile mizik dinle, yerli ve yabanci milyonlarca
klibi izlel

netd muzik - YouTube

https:/fwww youtube com/user/netdmuzikk -

Degan TV Helding biinyesinde bulunan netd, Dedan TV Helding'in gergek ve tiizel
kisilerinin hak sahibi oldugu her tirld dizi, film, program, belgesel ve tim di...

'I'urkz;e Pcp Miizik Listeleri | izlesene.com

: o W izlesene.com » Mizik Listeleri -
§ Tiirkce Pop sanatgilan ve en popiler sarkilanni miizik listesi
olarak dinleyebilir, kendi playlistinizi olusturup ..

Hadise - Yaz Gunil | Izlesene.com
. T owwwlizlesene com/video/hadise-yaz-gunu/8525133
.F 28 May 2015
Hadise'nin Pasaj] Miizik etiketiyle ¢ikarttig Tavsiye albiminin
L= " az Gind” isimli calismas video klibiyle NetD

Hadise - Yaz Ginl - YouTube



Google Shopping

Go gle iphone i U u Ayca

Web Gorseller Haritalar Alisveris Daha fazla -
Konumunuzu ayarlayin Sirala Varsayilan =  Gorintile Liste - I
Satici badlan
Sadece bunlar goster = Apple iPhone 5s - 16 GB - Gold - AT&T - GSM
Yeni drinler 0,00 $. 10+ magazada
Jedededode 2,790 Grin yorumu
Fiyat Apple - iPhone - iPhone 5 - 105 - 4 inch screen - 4G LTE - 10 hour talk time - 4 ounce - AT&T - 16 GB
En cok 70'S oL You check your iPhone dozens and dozens of times a day, probably more. Entering a passcode each time just slows you down. But you do it becaus
' Diger secenekler: 16 GB - Gold - Sprint - CDMA [ GSM (435 §) Diger
T0$-200%
200 % - 400 % . .
1005 oo A Apple iPhone 6 - 16GB - Space Gray (with contract)
. ;:': 99,99 $. ATAT adl magazada
Quam Apple - iPhene - iPhene 6 - i0S - 4G LTE - 16 GB
5| en g 2 Zip check required for Checkout. iPhone 6 isn't just bigger-it's better in every way. Larger, yet thinner. More powerful, yet power efficient. It ...
Satici
ATET

Apple iPhone 6 Plus - 64 GB - Silver - AT&T - GSM

299,99 §. 4 magazada

e dedok 2,126 Grin yorumu

Apple - iPhone - iPhone 6 - 10S - 5.5 inch screen - 4G LTE - 24 hour talk time - 6.07 ounce - AT&T - 64 GB

Awardpedia - since
2009

eBay

Gazelle Store

W

iPhone £ Plus isn't iust binoer it's better in every wav A smonth metal surface seamlesslv meets the new Retina HN disnlav It features leading
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Google

Google News

basketbol

Web Gorseller Videolar Haberler Haritalar Daha fazla = Arama araglan

TUBAD Uluslararasi Basketbol Turnuvasi Istanbul'dal
Hirmiyet - 23 Eyl 2015
Abdi Ipekci Spor Salonu'nda gergeklestirilecek tumuvada Banvit,
Anadolu Efes, Galatasaray Odeabank ve Rusya'dan CSKA Moskova
| takimlan
1- Tabad-Banvit 10.geleneksel Uluslararas) Basketbol Tumuvas: ...
Son Dakika - 23 Eyl 2015
TUBAD Turnuvasi'nin basin toplantisi yapildi
Basket Dergisi - 23 Eyl 2015
TUBAD Uluslararas: Basketbol Turnuvasi 25-27 Eylil'de Istanbul'da ...
Uluslararasi - TrtSpor - 16 saat énce

Derinlemesine kesfedin (18 makale daha var)

Fenerbahge'de basketbol sil bastan!

Aksam - 2 saat dnce

Omer Onan'in emekliye aynimasindan sonra takim kaptanhigina

_ getinlen Sloven asilh Tirk basketbolcu Preldzic'in yani sira Oguz ve
- Semih de ...

Lukas Podolski, Basketbol takimi satin aldil

Fanatik - 23 Eyl 2015

30 yasindaki yildiz futbolcunun Rhein Stars Kéln basketbol takimini
satin aldidi ortaya ¢ikti. Podolski, hissedarlanndan oldugu ve
finansal ...
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Google

Google Books

emarketing =@
Web Haberler Gorseller Videolar Kitaplar Daha fazla = Arama araglan
Yaklagik 66.300 sonug bulundu (0,78 saniye)

1 ay Ucretsiz génderim (O]

www.ventusmail.com/ =
Givenli toplu e-mail & sms génderimi icin iletisime geciniz.

Emarketing Excellence: Planning and Optimizing your ...
pamene | Ditps://books.google.com/books?... - Bu sayfanin cevirisini yap
TS Dave Chaffey, PR Smith - 2013 - Onizleme - Diger sirimler
T3 This new edition seamlessly integrates social media technology like
Facebook check-in, social networking, tablets and mobile applications into
the mix, demonstrating how these new ways to reach customers can be
integrated into your ...

EMarketing
= hitps://books.google.com/books?isbn... - Bu sayfanin cevirisini yap
Seth Godin - 1995 - Snippet gérinim
A marketing guide for small business owners, entrepreneurs, directors, and
i other individuals demonstrates profit potential from such new technelogies as
I computer bulletin boards, infomercials, 800- and 300-numbers, FAX, the
Internet, and CD ...

eMarketing - Sayfa iii
hitps://books.google.com/books?isb... - Bu sayfanin cevirisini yap
S8 Rob Stokes and the Minds of Quirk - 1995 - Onizleme - Dider sirimler

Achrannn anntncahoad aBllarkatina- the Accnntial mada a0 anline



Universal Search

london

Google

Web Images N \Videos More «

13
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W

About 1,830,000,000 results (0.58 seconds)

Welcome to Kings Place - kingsplace.co,uk
www.kingsplace.co.uk/ v
Discover music & arts minutes from King's Cross -London's cultural gem

London - Wikipedia_ the free encyclopedia
https://fen.wikipedia.org/wiki'London

London is a leading global city, with strengths in the arts, commer
entertainment, fashion, finance, healthcare, medis, professional serv
City of London - Greater London - Londinium - History of London

, education,

Images for london

More images for london

Time Out London - Events, Attractions & What's on in Lond...
www timeout.com/london ~

Find out what's on in London with Time Out. Your guide to the best food & drink, events,
sctivities and sttractions in London

In the news

Study suggests London Underground may
@ De 'too fast’

BBC News - 15 hours sgo

A mathemstical study of transport in London and New York
suggests the British capital ...

Bloodhound supersonic car unveiled in London

RC
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London, England’s capital, set on the River Thames, is a 21st-century city
with history stretching back to Roman times. At its centre stand the
imposing Houses of Parliament, the iconic 'Big Ben' clock tower and
Westminster Abbey, site of British monarch coronations. Across the
Thames, the London Eye observation wheel provides panoramic views of
the South Bank cultural complex, and the entire city.

Area: 1,572 kv

Weather: 17°C, Wind W st 23 km/h, 82% Humidity

Local time: Thursday 1:07 PM

Getting there: 5 h 40 min flignt. View flights

Population: 8.63 million (2015)

View 15+ more

Points of interest

f

London Eye  Tower of Madame Buckingham  Palsce of
London Tussauds Palace Westminster
London

Colleges and Universities

View 45+ more




Search Engines

* Responding to user queries with relevant results
— Crawling & Indexing

— Determining search results and rankings by constantly
tuning their algorithms
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Crawling & Indexing

» Search engines use huge set of computers to
fetch/crawl pages on the web.

* Crawling is the process by which bots discover
new and updated pages to be added to the index.
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Googlebot

* Googlebot is Google's web crawling bot (sometimes
also called a "spider’).

* Googlebot uses an algorithmic process: computer
programs determine which sites to crawl, how often,
and how many pages to fetch from each site.

* Googlebot's crawl process begins with a list of
webpage URLs, generated from previous crawl
processes and augmented with sitemap data
provided by webmasters.
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Anasayfa Mz Muzik Listeleri Poptiler Videolar Gizgi Film Oyun Dizi Tum Kategoriler Kanallar Video Yiikle

Reklami Goster

SON GUNLERIN POPULER VIDEOLARI

inadina Ask - Yesimi Kagiriyorlar Devrilen mikserden doktlen Marseille kotll gidige "dur” dedi! 31. Bolum - DeliDemir ve
(18. Bolim) betonla evlerini onardilar Tugtekin

inadina Agk 136 izlenme Anadolu Ajansi 24 izlenme Sporx 6 izlenme Dirilig Ertugrul 40 izlenme
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‘o; Illesene Video, Sarki veya Sanatgi Ara Video Ara DA o :

Anasayfa Muzik Muzik Listeleri Popiiler Videolar Gizgi Film Oyun Dizi Tum Kategoriler Kanallar Video Yikle

C A [ view-source:www.izlesene.com/muzik

izlesene > Muzik e “url™T Thttpi//www.1zZ1esene.com”,
"sameAs": ["http://www.facebook.com/izlesene"”, "http://www.twitter.com/izlesene™, "http://plus.google.com/+izleser
MUZIK - -
33 </script>
TOP 20 40 <meta http-equiv="Content-Type" content="text/html; charset=UTF-8"/>

41| <meta name="robots" content="ALL"/>

<meta name="description" content="Yiiksek ses kalitesi ile miizik dinle, yerli ve yabanci milyonlarca klibi izle!"/>
<meta name="msvalidate.0@1" content="C30B4D4D11C3EQ8D7325AD891A622C62"/>

<link rel="canonical" href="http://www.izlesene.com/muzik" />

<meta property="fb:admins" content="530646730"/>

<meta property="fb:app_id" content="58430649062"/>

<title>Mizik Dinle | Izlesene.com</title>

<link rel="shortcut icon" href="//cl.imgiz.com/izlesene-favicon-32.ico" type="image/x-icon"/>

<link rel="stylesheet" type="text/css" href="//cl.imgiz.com/htmlS/responsive/global.css?v=1445856901">
<link rel="stylesheet" type="text/css" href="//cl.imgiz.com/htmlS/css/compress/list.index.1445856901.min.css" />

<script type="text/javascript” src="//cl1.imgiz.com/js/site/jquery-1.7.1.min.js"></script>
<script type="text/javascript" src="//cl.imgiz.com/js/compress/vS_common.1445860402.min.js"></script>

Buray - Sen Sevda Misin? (2015)

57 <meta name="viewport" content="width=device-width, initial-scale=1.@, maximum-scale=1.@, user-scalable=no" />
<!--[if 1t IE 9]>

«clas06 s 1.677.373 izlenme et nf; <link rel="stylesheet" type="text/css" href="//www.izlesene.com/html5/responsive/global-ie.css?v=1445341598">
xclastb____issiza. : po i 3 80 <script src="//www.izlesene.com/js/site/respond.min.js"></script>
—t <![endif]-->

<link rel="search" type="application/opensearchdescription+xml” href="/opensearch.xml" title="izlesene'de Ara" />

<script type="text/javascript">
var playerSeemles = true;
var controller = 'music’;
var targeturl = ‘http://www.izlesene.com’;
var loggedUserld = '0';
var radioVisible = false;

var refu = '';
var currentU = '';
var ivisit = '';
var videoid;
75 var refererVirgul = '';
lin - calkala Gulben cigen il sora vurain - runua Arar - pagiyia viusiaia vecell - isiax nnza

[T 5 [0 SNV i
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Google

muzik

Web Videolar Garseller Haberler Daha fazla = Arama araglan

Yaklasik 49.300.000 sonug bulundu (0,42 saniye)

Muzik Dinle | Izlesene.com
i~ Secpem i B WWW iZlesene com/muzik =
. ~ Yiksek ses kalitesi ile miizik dinle, yerli ve yabanci milyonlarca
¢ U klibi izlel

Bu Hafta En Cok izlenen Miizik Videolar! | izlesene.com
www.izlesene.com/videolar/muzik -
Bu Hafta En Cok Izlenen Mizik Videolanni izle, eflenceyi arkadaslannla paylas.

Muzik Listeleri | |zlesene.com

www_izlesene. com/muzik-listeleri -

En sevdiginiz sanatcilan ve mizik torlerini miizik listesi clarak dinleyebilir, kendi
playlistinizi clusturup arkadaslanmizla paylasabilirsiniz.

netd mizik - YouTube

https:mwm_youtube_comfusermetdmuzikk A

Mabel Matiz'in, DMC etiketiyle yayinlanan "Gok Nerede” albliminde yer alan "Bir Hadise
Var" isimli sarkisi, video klibiyle netd'de. netd Miizik Facebook: ..

Muzigini Her Yerden Dinle, Istedigini Indir. / TTNET Muzik
https:/www ttnetmuzik.com.tr/ -

Yerli & Yabanci milyonlarca sarkinin adresi TTNET Mizik bir ik uzaginda. Yepyeni
Miizik paketler, editor listeleri, radyolar ve daha fazlasi, mizik ile ilgili ...
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Algorithms

 Page Rank:
— Links are considered to be like votes

— Some votes are considered more important than
others

— |t's Google's system of counting link votes and
determining which pages are most important based
on links.

— OFf course, sophisticated text-matching is also used.

o}



Page Rank

Hacettepe University

QADXQ 0 € )

A Random Site

QO XQ0 D)

A Random Site

QADXQ D€
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Link to Site A Link to Site A Link to Site C
& & o
Site A Site B Site C
This is an This is another This is one more
amazing site amazing site amazing site
about Marketing about Marketing about Marketing




What is SEQ?

» SEO means Search Engine Optimization.
* |tis the practice of optimising a website to achieve

higher ran
pages (SE

+ Although |

kKing on the search engine results
RPs).

is highly technical, it still is a marketing

Function. Teamwork is the best possible way to

apply it.

» |t contains both technical and psychological

elements.
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What is SEQ?

* |tis a continuous process rather than a project.

* |tis aprocess of finding ways to understand:
v' How search engines see your website
v How people use search engines to find content

o}
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Why is this important?

People search for
things!



Go gle ‘ihate it when | i L n

I hate it when my gf cheated on me with a shark
I hate it when you walk outside and someone
randomly throws a fridge at you

I hate it when i'm studying and a velociraptor throws Kendimi Sansh Hissediyorum »
bananas on me

I hate it when voldemort uses my shampoo

Aramak igin Enter tusuna basin

o}
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1,600,000,000,000

1,200.000,000.000

800,000,000,000

400,000,000,000

Why SEO is important?

Google Searches per Year

1995 2000 2001

2002 2003 2004 2005 2008 2007 2008 2009 2010 2011 2012

http://www.internetlivestats.com/google-search-statistics/#trend



t's critical to be there
when people search
For something related
to your business.
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Why ranking high is important?

 Onaverage, 71.33% of searches result in a page
one organic click.

» Page two and three get only 5.59% of the clicks.

* On the first page alone, the first 5 results account
-or 67.60% of all the clicks and

* The results from 6 to 10 account for only 3.73%.

Source: https://moz.com/blog/google-organic-click-through-rates-in-2014
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https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014
https://moz.com/blog/google-organic-click-through-rates-in-2014

Why ranking high is important?

30
25 -
20
- 4
pest
o
‘e
10
5
0
1 2 3 5 6 1o 10 2nd page Ird page =
Exact Position
s T - - . - - 1A - = - -
Position 1 2 3 4 5 6to 10 2nd page 3rd page+
Sy ~1 A AT e .y - oA 253 > OO -
CTR 3124 1404 9.85 6.97 5.50 3.73 3.99 160



Do the right thing!

* White Hat SEQO: Ethical SEQ practices that
conform to the search engine guidelines.

» Black Hat SEO: Optimization that goes against
search engine guidelines.

o}
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SEOQ Strategies

 SEQ can be divided into two main strategies:

On-Page Off-Page

Optimization @ Optimization

o}



On-Page Optimization

» On-page optimization is achieved by making
changes to the
— Content
— HTML code

— Structure of a website

In order to make it more:
v" accessible for search engines
v’ easier for users to find & use

o}



Off-Page Optimization

» Off-page optimization is generally focused on
building links to the website

* |t can be referred as increasing a website’s
popularity in terms of quality links from other

websites.

o}
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On-Page Optimization

 Keyword Research

* Content

» Meta Tags

* Developing an SEQ-Friendly site

o}



Keyword Research & Keyword
Development

» Keyword selection is an essential part of SEO.
* The goal is to find:

— relevant
— high traffic
— less competitive keywords
* Generic vs. Branded vs. Long-Tail Keywords
— Generic: Car
— Branded: Volkswagen
— Long-tail: Fuel efficient diesel cars

o}



Long-Tail Search Queries

* Longer queries (containing more words) that are
often more targeted than shorter broad queries.
— Computer with high processing speed
— Shoes with arch support
— Cheap waterproof dslr case
— Cool places to eat in London

— Best place to stay in Rome

o}
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Google Adwords Keyword Planner

Y our product or service

laptap Get ideas Modify search

o Keyword ideas Columns = L= 4 Download Add all (569)
Keyword (by relevance) A;.regﬂ.rr;hner;thl?y + Competition 7 Suggested bid | 7| Ad impr. share 7 Add to plan
buy a laptop 2,400 High TLE.49 -
2400 Medium TL4.02 -
2400 Low TL7 66 -
2,400 High TL10.09 -

lightweight laptop 2,400 High TL5 19 -

laptop pc 2,400 High TL5.48 -
2,400 High TLZ2.43 -

student laptops 2,400 High TLEAS -



Keyword Research

e Marketers never had access to this much data
about customer intentions.

» Keyword research enables marketers to create
insights into the thinking of potential customers.
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Keyword Research

* You can start with related searches and Google
Instant

Google  tshit ' B

t shirt dress

t shirt design

t shirt printing

t shirt hell

Press Enter to search

Searches related to tshirt
custom tshit  tshirt mockup

t shirt lyrics  tshirt factory
budget tshirt  tshirt forum

tshirt maker tshirt online

o}



Google Adwords Keyword Planner

Enter keywords

car Get search volume Modify search

Search volume trends 5

Average monthly searches

4hd
3
2hd
14
Sep 2014 Now Iar May Aug 201
Columns L= 4 Download Add all (1)

Ad group ideas Keyword ideas

Avg. monthly

searches 7 -Cmpetition 7 Suggested bid 7| Ad impr. share 7 Add to plan

Keyword (by relevance)

car 2,740,000 Low TLE.13 -

W



Googl

Your product or service

car

Ad group ideas Keyword ideas
Keyword (by relevance)

car carpet

car floor mats

car ramps

car lifts for sale

car polish

battery chargers for cars
led lights for cars

car tyres

W

Avg. monthly
searches

4,400

14,800

18,100

2,900

C?mp&titinn
High
High
High
High
High
High
High

High

Get ideas

Columns + I~

+

Suggested bid

TL3.58

TLG.82

TL1.98

TLG.57

TL1.48

TL1.82

TLZ2 32

TLY.00

Modify search

4 Download

Ad impr. share

e Adwords Keyword Planner

Add all (722)

Add to plan
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Some Other Tools

tp://kwfinder.com
tp://keywordtool.io

tp://ubersuggest.org



(%!ﬁw L car Any location Any language o} Plans & Pricing  Testimonials Register

[ All/None | Selected add to list - Add to List My Lists Filter - >~ car B
Keyword (relevancy) Search CPC PPC SEO D ) )
""""""""""""""""""""""""" E Interest over time. Web Search. Worldwide, 2004 - present.

O car 2,740,000 $2.47 10 i

\ =—car
[J  carinsurance 823,000 $21.06 90 Q ]
O used cars for sale 450,000 5278 9 Q
[  cheap car insurance 246,000 $22.81 92 Q
(] car insurance quetes 246,000 $47 65 93 Q
[ carforsale 135,000 $165 33 Q : 2008 20 2o0e e e
(] car insurance quote 110.000 $14.57 a7 Q

: Google SERP PR TF CF IP FB ™w G Rank
(] car dealerships 110,000 $6.27 a1 Q

' 1 hitps:/fwww.cars.com/ 7 77 62 534 5862 5419 22M m
[  second hand cars 110,000 $1.07 83 Q o -

! 2 hitps/fen wikipedia org/wiki/Car 6 37 48 178 59 18 67
[0  compare cars 90.500 $0.65 39 Q

3 httpifwww.car.org/ 5 59 47 1976 1237 267 86 a
[ carfinder 74,000 $1.48 75 Q )

4 http:fiwww.cnet.com/topics/car-tech/ nfa 64 68 679 G g

5 !
61 used ear 74000--° $1.84 83 Q<! Contact us

W



* Content is king!

Content

e Your content must be:

o}

High-quality
Unique
ndexable

Fresh
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Meta Tags

A meta tagis one of many labels you use on your
webpage.
* Basic tags:
* Title
* Description
* Heading (h1,h2,h3)

* Keywords (not important anymore]

* Always avoid «keyword stuffing» in your meta tags.

 Use CTRL + U combination on any web page to see
the page source.

o}



Meta Tags

o Title Tag:
— Atitle tag must correspond to that page’s content.
» Meta Description Tag:

— Describing the content of the page

— Serving as a short text advertisement on search
results

— Displaying target keywords to indicate content to
searchers

o}



<!-- This site is optimized with the Yoast SEO plugin v2.3.4 - https://yoast.com/wordpress/plugins/seo/ -->

<titlerWhat Is SEQ / Search Engine Optimization?</title>

<meta name="news_keywords"” content="" />

<link rel="original-source” href="http://searchengineland.com/guide/what-is-sec" />

<meta name="description” content="Get started learning all abcut SEQ from the industry&#@839;s most trusted source, Search Engine Land. Review basics of search engine optimization,
ranking factors &amp; more.”/>

<link rel="cancnical™ href="http://searchengineland.com/guide/what-is-sec™ />

¢link rel="publisher” href="https: lus.google.com/183218677@32751327334™ />

<meta property="og:lecale” content="en_US" />

<meta property="og:type" content="article"™ />

<meta property="og:title" content="What Is SEO / Search Engine Optimization?" />

<meta property="og:description”™ content="Get started learning all about SED from the industry8#83%;s most trusted source, Search Engine Land. Rewview basics of search engine
optimization, ranking factors &amp; more.™ />

search engine optimization !,,

Web Images Mews Videos Books More « Search tools

About 71,000,000 results (0.33 seconds)

FoFl Search Engine Optimization Starter Guide - Google
www_google.com/__/docs/search-engine-optimization-starter-guide. pdf «

the topic of search engine optimization and wish to improve their sites’ interaction with
both ... Search engine optimization affects only organic search results, not.

Do you need an SEO? - Search Console Help
https://support.google com/webmasters/answer/352912hl=en v

SEO is an acronym for "search engine optimization” or "search engine optimizer.”
Deciding to hire an SEQ is a big decision that can potentially improve your site ..

What Is SEO / Search Engine Optimization?
searchengineland.com/guide/what-is-seo -
_\M Get started learning all about SEO from the industry's most trusted source, Search

Engine Land. Review basics of search engine optimization, ranking factors ...



Developing an SEQ friendly website

e Content must be indexable.
e Link structure must be crawlable.
« XML sitemaps are useful.

* Logical, semantic flow of links from home page to
categories to detail pages must be available.

* Page depth must be kept to minimum (as few clicks
as possible to get any page)

* Text-link based navigational structure must be
preferred.

e Your site must be fast.

e



Indexable Content

e The material available to users must be available

in HTML text form.

C AN [ view-sc

<h2»Storyline</h2»

ce:www.imdb.com/title/tt046

lass="inline canwrap" itemprop="description">
>

Batman raises the stakes in his war on crime. With the help of Lieutenant Jim Gordon and District Atterney Harvey Dent, Batman sets out te dismantle the remaining criminal

organizations that plague the city streets. The partnership proves to be effective, but they soon find themselw

known to the terrified citizens of Gotham as The Joker. e

<a href="/search/title?plot_author=Peteagassifview=simple&sort=alphairef_:

ss="nobr">Written by

>Peteagassi</a></em> </p>»
</div>

ore inline”>
"/title/tte468569/ plotsummary Pref_=tt_stry_pl"®

»*Plot Synopsis<
</span>

itemprop="ke
1</ hds

<h4 class="inline">Plot
word/dc-comics?ref_=tt_s

"itemprop” itemp

s prey to a reign of chaos unleashed by a rising criminal mastermind



Internal Linking

A X0 [ €

Page 3

A XN €O

Page 2

AD XL e
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Page 4
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XML Sitemaps

€« C M [) www.amazon.com/sitemap-manual-index.xml

This XML file does not appear to have any style information associated with 1t. The document tree 1s shown below.

¥ <sitemapindex smlns="http://www.sitemaps.org/schemas/sitemap/@.3">
¥<sitemap?
<locrhttp: //www.amazon.com/sitemap_browse.xml.gz</loc
¢lastmod>2012-87-12T12:00: 238400 :88< /lastmod:
<f/sitemap>
¥ositemap:
<locrhttp://www.amazon.com/sitemap_dvds.xml</loc
</sitemap>
¥ <sitemap:
<locrhttp: //vwww.amazon.com/sitemap _kindle.xml</loc:
<fsitemap>
¥<sitemap:
<locrhttp://www.amazon.com/sitemap_e_automotive.xml.gz</loc>
</sitemap>
¥<sitemap:
<locrhttp: //www.amazon.com/sitemap video.xml</loc:
«fsitemap>
¥<sitemap?
<locrhttp: //www.amazon.com/sitemap_special _ewvents.xml</loc:
<fsitemap:>
¥<sitemap>
<locrhttp://www.amazon.com/sitemap_black_friday.xml</loc:
</sitemap:>
¥ <sitemap>
v<loce
http: //www.amazon. com/sitemap_android appstore_browse.xml.g=z
<floc»
<fsitemap:>
¥<sitemap>
¥<locs
http://www.amazon.com/sitemap_android_appstore_detail.xml.gz
</loc>
- «fsitemap>



Logical, Category-Based Flow

* Two principles of website information
architecture:

— Usability or making a site easy to use

— Information architecture or crafting a logical,
hierarchical structure for content

o}
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Site Architecture

Home
page
Location th chaf Menu Reservations Events Contact
Brunch Lunch 0 Large
T T inner qraups
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Search-Friendly Site Navigation

» Text-link based navigational structure must be
preferred.

GIFT GUIDE
SHOP NOW » Shop Now »

Z@pggg@ EXE pBoorts Holiday

SEARCH BY: Size, Narrow Shoes, Wide Shoes, Popular Searches

Shoes Clothing Bags & Handbags Accessories Watches Boutiques Women's Men's

ALPHABETICAL BRAND INDEX #e Ave Bieetfrs b BEwORER G sovHEwad s K snalsrE cMedm NUE R B (QREen RS G e lEm M Wi s Y

N

Shop Women's
Clothing
Shoes

SHOP NOW »
Boots

Sneakers & Athletic Shoes

Dresses

Shop Men's

e




Site Speed

* Google cares about speed therefore having a fast
website has a high level of importance in terms of
SEQ.

* Some Tools:
— Pagespeed Insights
— YSlow

o}



Performance Scores

PageSpeed Score

A (95%) ~

Page Details

YSlow Score Page Load Time

_(76%) 6.4s+

PageSpeed YSlow Waterfall Video History
RECOMMENDATION GRADE TYPE
v Specify image dimensions BB v IMAGES
» Defer parsing of JavaScript o Js
¥ Optimize images [Die2) | v IMAGES
v Specify a Vary: Accept-Encoding header v SERVER
¥ Minimize request size Bl v CONTENT
* Avoid a character set in the meta tag v CONTENT
¥ Avoid CSS @import v css
¥ Leverage browser caching ~ SERVER
¥ Specify a cache validator - SERVER
¥ Avoid landing page redirects < SERVER
¥ Remove query strings from static resources < CONTENT

Total Page Size Requests

915KB ~ 68 ~

PRIORITY

HIGH

HIGH

HIGH

HIGH

HIGH

HIGH

MEDIUM

HIGH

HIGH

HIGH

HIGH

What do my scores mean?

Rules are sorted in order of impact
upon score

Optimizing rules at the top of the list can
greatly improve your overall score.

Not every recommendation will apply
to your page

The recommendations are meant to be
generic, best practices; some things will
be out of your control (eg. external
resources) or may not apply to your

page.

Need optimization help?

Gossamer Threads can handle all of
your speed optimization reguirements.
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Off-Page Optimization

* Things you to on the internet, but not on your

website, to improve search engine result
placements.

* Not only SEO knowledge, but also creativity is a
vital part of this.

o}



What is Link Building?

* Link building is the practice of actively marketing
your site with the intent to obtain links from other
sites. There are two critical points to remember
regarding link building:

— Link building is a fundamental part of SEQO. Unless you

nave an enormously powerful brand (one that attracts
inks without effort), you will fail without it.

— Link building should never stop. It is an ongoing part of
marketing your website.

o}




Page Rank Algorithm

* |Insimple terms, each link to a web page is a
counted as a vote for that page, and the page with
the most votes wins.

* Link value was also affected by:
— Anchor text

— Relevance
— Authority
— Trust

o}



Types OFf Link Building

* Using Content to Attract Links

— Establish your site as a leading expert on a topic
— Minimize the commercial nature of content

— Types of content:
* Articles
* |Images
* Videos
* Infographics
* Widget/tools
* Online games

o}



Types OFf Link Building

» Marketing content for link acquisition
— Content syndication
— Social news and sharing sites
— Social media
— Blogs

o}



Types OF Link Building

e Directories

In partnership with

Aol.

Follow @dmoz about dmoz | dmezbloz | suggest URL | help | Jmk | editor login

Search | advanced

Arts Business Computers
Movies, Television. Music... Jobs, Eeal Estate, Investing... Internet, Software, Hardware. ..
Games Health Home

Video Games RPGs, Gambling... Fitness Medicine, Altemative.. Family. Consumers Cooking

Kids and Teens News Recreation
Arts. School Time, Teen Life..  Media. Newspapers, Weather...  Travel Food, Outdoors. Homor..

Reference Regional Science

Maps, Education. Libraries. . US Canada, UK. Europe... Biology, Psvchology, Phvsics...
Shoppin Society Sports

Clothing, Food, Gifts .. People, Religion, [ssnes... Baszeball Soccer. Basketball...
World

Catala, Cesky, Dansle. Deutsch, Espaiiol, Esperanto, Francais, Galego, Hrvatsli, Italiano, Listuviu,

Magvar. Nederlands, Norsk. Polski, Portugués, Romand, Slovensky, Suomi, Svenska, Tirkee,
Buarapess, Eddapvecd, Pyecsorit, Vepaincssa, i -, 0oy, Ave, BEEE B BREdw

WD NETY Help build the largest hurman-edited directory of the wekb

Copyright ® 1888-2015 AOL Inc.

4,010,309 sites - 90,645 editors - over 1,026,280 categories

Build 2.1.11-7804682 Sat Aug 1 10:08:46 EDT 2015



Types OFf Link Building

* Incentive-based link requests

— Giveaways (ie. widgets with a link)
— Do not buy or sell links. NEVER, EVER!

o}



Types OFf Link Building

* Direct Link Requests
— Create a value proposition
— Basic e-mail pitch

o}



Types OFf Link Building

« Manual Social Media Link Creation
— Social media sites
— Forums
— Blogs

o}



Choosing The Right Link Building

Strategy
* |dentify types of sites that might link to a site like
yOours
* Find out where your competitors get links
* Review your website assets
* |dentify any strategic limitations

* |dentify methods for contacting potential linkers

o}



Choosing The Right Link Building
Strategy

* |dentify types of sites that might link to a site like
yours

— Noncompeting sites in your market space
— Major media sites

— Blogs

— University and college sites

— Government sites

— Sites that link to your competitors
— Related hobbyist sites

o}




Choosing The Right Link Building
Strategy

* Find out where your competitors get links
— https://moz.com/researchtools/ose/

— https://majestic.com/

— http://www.linkresearchtools.com/

o}


https://moz.com/researchtools/ose/
https://moz.com/researchtools/ose/
https://majestic.com/
https://majestic.com/
http://www.linkresearchtools.com/
http://www.linkresearchtools.com/

Choosing The Right Link Building
Strategy

* Review your website assets
— Existing & new content

— Especially focus on unigue content that leverages
your expertise

o}



Choosing The Right Link Building
Strategy

* |dentify any strategic limitations

o}



Choosing The Right Link Building
Strategy

* |dentify methods for contacting potential linkers
— Direct methods:
* Email
* Blogger networking

— Indirect methods:
* PR
* Speaking at conferences

o}



Next Steps

* Execute aggressively

 Conduct regular strategic reviews
* Create a link-building culture

* Never stop

o}



Researching The Competition

e Some tools
— Searchmetrics

— Similar Web

* |t's useful to analyze the following elements of all
competing websites:

— Content
— URLs

— Links

— Meta Data
— Ete.

o}



Data!

* You should at least follow:

— Traffic sources and volume
— Search Engine Rankings

— Index status

— Crawl stats

o}



Data Tools

 Web Analytics Tools (like Google Analytics)

* Google Search Console (Formerly know as Google
Webmaster Tools)

* Logs
* Free & Paid Tools available online

o}



Organic Search

100

Aug 29 Sep 5 Sep 12 Sep 19
-
rimary Dimension: Default Channel Grouping  Source / Medium  Source  Medium  Other
Secondary dimension + | Sort Type: | Default Q | advanced [ | B|(Z | = | =80

Acquisition Behavior Conversions Goal 1; Success ~

Default Channel Grouping - - . - (Goal - (Goal

- s Mew ages | - uccess (Goal uccess (Goa

Sessions ¢ Sessions New Users Bounce Rate Session Avg. Session 1 Conversion 1 Completions) Success (Goal 1
Duration Value)

Rate)

1,725 90.90% 1,568 60.35% 1.85 00:01:40 31.13% 937 $644.40

Avg for View: % of Total: % of Total:

Avg for View: Awg for View:
88 _?.’3. G o ?1;1"_’)_’5. 100.00% (537) 100.00% (5644 4
1. Direct 904 (52.41%) 93.03% | 841 (5384% 54 31% 1.87 00-02:04 38.61% 349 (s4.00%) | $418.80 (84.95%
2. Organic Search 989 (34.14%) 86.59% | 510 (32.53% 61.63% 1.89 00:01:33 26.83% 158 (20.42%) | $189.60 (20.42%
3. Referral 222 (12.87%) 95.95% | 213 (13.58% 81.08% 1.28 00:00:26 13.06% 29 (5.40% $34.80 (5.40%

W



Traffic By Search Engine

Aug 29 Sep s Sep 12 Sep 19

Primary Dimension: Source /| Medium  Scurce  Medium  Keyword  Other

1y
o
[

Secondary dimension + | Sort Type: | Defautt - arganic Q,  advanced [ ©

Acquisition Behavior Conversions Goal 1: Success -
Source | Medium o .
Sessions 4 5:5;?:5 New Users Bounce Rate E:sg:ics:rjw Avg. Session iugﬁiiseﬁgggl 1533;1&;?&1[:3::') Success (Goal 1
Cluration Rate) Value)
589 86.59% 510 61.63% 1.89 00:01:33 26.83% 158
% of Total: Avg fo N % of Total: Avg fo N Awg for Awg for View: Awg for View: of Tot:
4.14% 8 % v = 0 31. 29.42% (537
1,72 2124 1 7.2 -13.8
1. google [ organic 568 (96.43%) 86.27% | 490 (96.08% 61.44% 1.90 00:01:35 27.29% 155 (98.10%) | $186.00 (98.10%
2. yandex [ organic 13 (2.21%) 92.31% 12 (2.35% 53.85% 1.85 00:01:06 23.08% 3 (1.80% $3.60 (1.90%
3. ask [ organic 3 (0.51%) 100.00% 3 (0.59% 66.67% 1.33 00:00:02 0.00% 0 (0.D0% 50.00
4. yahoo / organic 3 (0.51%) 100.00% 3 (0.59% 100.00% 1.00 00:00:00 0.00% 0 (D.00% $0.00

W
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Index Status

Index Status Showing data from the last year
Basic Advanced

Fan
| )
hES

M Total indexec

7,074,681
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Crawl Stats

Crawl| Stats
Googlebot activity in the last B0 days
Pages crawled per day High

288,505
200,000

Jul 2013 Aug 2013 Sep M3

Kilobytes downloaded per day High

3,260,672
4,000,000

3,000, 000

12,000, 00

1, 0007000

Jul 2013 Aug 2013 Sep M3




What has happened lately?

 Panda & Penguin
* Hummingbird
 Mobile

o}



Panda Update

e Panda was rolled in 2011.

* Creating a great user experience became more
and more important.

* Unique, good, sharable content became
important as content that is «intentionally created
For SEQ purposes» got penalized.

» Metrics like bounce rate, average time on site, etc.
became more important.

o}



Penguin Update

 Panda was rolled in 2012
* |t was mostly about backlinks.

* Buying links and obtaining them through link
networks to boos Google rankings was punished.

e



Hummingbird

* Google's new search algorithm.
* |t was released in 2013.

» Pagerank is considered to be one of the
ingredients of Hummingbird.

* Designed to focus on meaning behind the words.

e Conversational search
— «Where can | buy a cheap smartphone?»

e



Mobile

* In 2015, Google released their «mobile friendly
update»

* Mobile friendy pages now have a boosted ranking
on mobile search results.

e



Other Updates

* Payday

* Pirate

 Exact Match Domain
* Top Heavy

* Pigeon

* For more:

nttp://searchengineland.com/library/google/go
ogle-algorithm-updates

o}




Keeping up with the changes

* https://moz.com/google-algorithm-change

o Also, keep following all the resources stated in the
syllabus in the beginning of the year.

o}


https://moz.com/google-algorithm-change
https://moz.com/google-algorithm-change
https://moz.com/google-algorithm-change
https://moz.com/google-algorithm-change
https://moz.com/google-algorithm-change
https://moz.com/google-algorithm-change

Contact Me

* e-mail: ayca.turhan@hacettepe.edu.tr

* Course Page: www.aycaturhan.com/man423



mailto:ayca.turhan@hacettepe.edu.tr
http://www.aycaturhan.com/man423

Sources

 emarketing: The Essential Guide To Marketing In a
Digital World 5 Ed.» by Rob Stokes and and Minds of
Quirk which is available at:
http://www.quirk.biz/emarketingtextbook/

 The Art of SEQ (Theory in Practice) Second Edition
Edition by Eric Enge, Stephan Spencer, Jessie
Stricchiola, Rand Fishkin (Author]

 SEQ Made Simple (4th Edition): Strategies for
Dominating Google, the World's Largest Search
Engine by Michael H Fleischner



http://www.quirk.biz/emarketingtextbook/
http://www.quirk.biz/emarketingtextbook/

